4 A R

A — B POSITIVE ASSOC r A Y FUNDAMENTAL
- B
«A» -B MODERATION \ / ELEMENTS

A +— B NEGATIVE ASSOC

N 1,2,3,.. NOTES A X VARIETIES OR
L A T B EMPIRICAL EQUIV .y EXAMPLES y
_/WILLINGNESS TO PAY/ACCEPT GAP~ _ CONSUMER GOODS
% “~<_. PUBLIC GOODS
ENDOWMENT EFFEC’I(‘\‘ RELUCTANCE TO TRADE == =====-=---Z-z=#» [DEAS
N —- -
A M ERE OWNERSHIP EFFECT~ ~ RIGHTS
STRATEGIC INCREASED REFERENCE\ , TRANSACTION
BARGAINING PERCEIVED VALUE PRICES j ' UTILITY

_'LOSS ATTENTION
7 - SELLING
Ve 7’
Ve Vd
/
_[ Loss ATTENTIONA .7 .- == CHOOSING
SELF-THREAT FRAMING%-’
AVERSION v BIAS \ S ~o
‘ \ =~ BUYING
H

\

CONFIRMATORY
YPOTHESIS TESTING

PSYCHOLOGICAL
WNERSHIP
O N TRADING

\\

\ ~

CATTACHMENT» ~ SELF- SELF-REFERENTIAL \\\ ~ FOCUS ON
B - ASSOCIATION MEMORY BIAS \ FOREGONE
\\ QUERY
THEORY
«CULTURE/ ~~====—___ _ SELF- «IDENTITY
INDIVIDUALISM» —=====""""" ENHANCEMENT REILEVANCE»

1: ATTENTIONAL BIAS HAS BEEN IDENTIFIED AS THE PROCESS BY WHICH LOSS AVERSION INDUCES ENDOWMENT EFFECTS (E.G., CARMON & ARIELY, 2000;
JOHNSON, HAUBL, & KEINAN, 2007; OTHERS IDENTIFY IT IS A RELATED BUT DISTINCT PROCESS (E.G., MOREWEDGE & GIBLIN, 2015; YECHIAM &
HOCHMAN, 2013)

2: SOME SUGGEST PSYCHOLOGICAL OWNERSHIP IS ONLY A MODERATOR OF LOSS AVERSION (E.G., ERICSON & FUSTER, 2011); OTHERS SUGGEST
PSYCHOLOGICAL OWNERSHIP IS SUFFICIENT TO INDUCE ENDOWMENT EFFECTS IN THE ABSENCE OF LOSS AVERSION (E.G., MOREWEDGE, SHU, GILBERT,
& WILSON, 2009; REB & CONNOLLY, 2007)



